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.7% or 1,975,763 of USA DMA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Typical Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 53.4 years old
(9.3% older than average) and have a $112,093 (13.6% higher than average) annual household income.
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@ Percent of Market: Adults 25 - 54 ﬂ* Gender of Target vs. Market: Adults 25 - 54
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.6% or 809,933 of USA DMA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Typical Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 40.6 years old (1.6%
older than average) and have a $114,721 (9.% higher than average) annual household income.
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@ Percent of Market: Women 25 - 54 ﬂ* Gender of Target vs. Market: Women 25 - 54
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.6% or 402,901 of USA DMA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Typical Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 40.7 years old (1.8%
older than average) and have a $99,058 (3.3% higher than average) annual household income.
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.6% or 407,032 of USA DMA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Typical Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 40.4 years old (1.4%
older than average) and have a $130,225 (13.8% higher than average) annual household income.
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@ Percent of Market: Adults 35 - 64
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.7% or 870,587 of USA DMA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Typical Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 50.7 years old (2.%
older than average) and have a $126,548 (14.8% higher than average) annual household income.
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.7% or 1,975,763 of USA DMA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

P18+ Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 7.3% less likely to be a
college graduate, 14.3% less likely to work full-time, 3.9% less likely to be married, 24.6% less likely to be

a parent of 1 or more children under 18.
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parent of 1 or more children under 18.

.6% or 809,933 of USA DMA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 22.% less likely to be a
college graduate, 6.9% less likely to work full-time, 12.% less likely to be married, 9.7% less likely to be a
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a

.6% or 402,901 of USA DMA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 25.7% less likely to be a
college graduate, 12.1% less likely to work full-time, 20.% less likely to be married, 9.6% less likely to be

parent of 1 or more children under 18.
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.6% or 407,032 of USA DMA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 18.9% less likely to be a
college graduate, 3.% less likely to work full-time, 4.5% less likely to be married, 9.9% less likely to be a
parent of 1 or more children under 18.
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.7% or 870,587 of USA DMA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 16.6% less likely to be a
college graduate, 3.7% less likely to work full-time, 10.3% less likely to be married, .6% more likely to be

a grandparent of 1 or more children under 18.

4
Employment: Adults 35 - 64 ‘ b )Marital Status: Adults 35 - 64
Some High School or Less (not graduate) Employed Full-Time or Part-Time 76.6% Single, Never Married 21.5%
High School Graduate (12th grade or ; 63.7% . 55.8%
GED) 7 Employed Full-Time (35 hours or more) 66.2% Married 62.2%
Some College Credit (no degree) %-‘ Employed Part-Time (less than 35 hours) g 1?3% Legally Separated JI :';Z
! 0 .
fot o, 11.5% . 51.4% . 15.1%
Associate's Degree (AA, AS, etc.) 10.5% White Collar Divorced
College Graduate (4 year college) . ﬂ. Blue Collar f Widawed 1 23:9.?}:6
5% 5% 5
Postgraduate Degree - o Work From Home (most of the time or always) llgmg% LGBTQ+ (net) - ;;;g
4% d .
who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA B USA who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

Top-20 Occupations: Adults 35 - 64

Entrepreneurs/Government Workers

\xuOMlIStage in Life: Adults 35 - 64

: 7.0%6.8%
9.3% 10.4% 8.4% 8.3 ’ 32.1%
6.6% : 7.9% X .3% Parent of 1 or more Children under 18 N 35.7%
- - - Working Mothers I 1:"2836%
6T%5%  6.3% == o Small Business Owner  Self-Employ Go Workers 20%
5.4% 53% 4 638.9% s o B P e Parent of 1 or more Children Under Age 2 - 4 2%
3. 3.3 . 3.5% I8.1% __31% __3.1% 30% 5500 3% 3.0% 2
3 I I l l l I “z’l 13wl 7% o T gt T 1SELT% 4 gsaw 1290% 13%.2% Parent of 1 or more Children Age 2-5 - 59399:6
) | Heom = 'E ol om om o :
é&a f 6‘8;» qs‘f & & ‘,‘;) & &.;.\ o Qd’é ﬁ, 4536& &@, ’#x*’ ‘{,y \’@ é‘b‘ ,_f& § Parent of 1 or more Children Age 6 - 11 _ 1];563632“
& & &8 ¢ f & &ﬂ&o & & g &S & A 16.6%
& ,ﬁ@ @,o‘ @"‘\ ‘_f & “.& “p j(v & & & .’df' & &Qﬁ’ Parent of 1 or more Children Age 12 - 17 1 21.5%
f:‘o fé & & ‘P@* & (@(b < -f’?& o‘f f@- & S 3 7.7% ‘
& o < & ) J : &
& "f d&‘?‘ @;&“" p q '?\‘, ¢ 4 «"b vf qu d‘&& @(éf Parent of 1 or more Children in College _ 11.8%
P & & o 3 19.9%
\b\“ d‘& @" randparent of 1 or more Children under 18 _ 19.8%
< & &
* who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA uUSA who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

ISA Projectio)

SA Sca
All Graphs and H%lA{ Data Mndgfing Copyrig

#‘1%5%%32 ﬁgbigrzg [ ﬁ'(é%u%{]lg? gonneci‘s,cilfguﬂ l;‘i’gtg;lts resereéd.lu



.7% or 1,975,763 of USA DMA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
P18+ Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 7.8% more likely to own

their home, 26.2% more likely to own a higher valued home, 5.5% less likely to have a single-family home,
.8% more likely to have a dog.
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.6% or 809,933 of USA DMA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 3.6% less likely to own their
home, 21.% more likely to own a higher valued home, 5.9% less likely to have a single-family home, 1.%
more likely to have a dog.
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.6% or 402,901 of USA DMA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 5.9% less likely to own
their home, 18.7% more likely to own a higher valued home, 7.4% less likely to have a single-family home,

12.8% less likely to have a dog.
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.6% or 407,032 of USA DMA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 1.4% less likely to own their
home, 22.7% more likely to own a higher valued home, 4.4% less likely to have a single-family home,
16.6% more likely to have a dog.
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.7% or 870,587 of USA DMA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 5.3% less likely to own their
home, 30.3% more likely to own a higher valued home, 8.4% less likely to have a single-family home, 2.2%
more likely to have a dog.

% Own/Rent/Other:Adults 35-64 | (M Type of Home:Adults 35 - 64 4®ppets in Home:Adults 35 - 64

Single Family House (unattached) e

13.7%
Townhouse or attached Home
9.1%

5.2
Condominium , %

Own a Cat
0 27.6%

51% 4.2% 7.1% 7.6% Apartment %

Other Own Second Home bile Home or " d r 5.6% Own other type of Pet

or Real Estate
Home
Proparty 3.0%

# who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA w who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

Own a Dog

* who Live in the WEST PALMBEACH-BOCA RATON, F1, DMA uUSA

f_? Value of Owned Home: Adults 35 - 64 @Home Loans: Adults 35 - 64
MnmhmzwvnmmcmmmemmM

USA 5455233

21.7%

14.7%

8.8% g.4%

4 3.6%

- 2.4%
<$150K $150K-5200K $200K-$250K $250K-S300K S$300K-$350K $350K-S500K S$S500K-$750K  $750K-$1M SIMH+ Home Refinanced Home Equity Oown
Mortgage Home Loan/Home Home/Property
 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUsA Mortgage  Improvement Outright (No
USA USA Projection Scarborough R2 2026: Aug25-Jul26 Qual Intab 2,542 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.



. 5 WEST PALM BEACH. FL

gym, 4.6% more likely to fly domestic past yr.

.7% or 1,975,763 of USA DMA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 1.% more likely to look
up D-I-Y advice online, 9.1% less likely to always vote in local elections, 14.5% less likely to belong to a
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.6% or 809,933 of USA DMA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 4.7% less likely to look up D-
I-Y advice online, 15.1% less likely to always vote in local elections, 13.9% less likely to belong to a gym,
3.% less likely to fly domestic past yr.
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.6% or 402,901 of USA DMA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 14.% less likely to look up
D-1-Y advice online, 8.9% less likely to always vote in local elections, 17.4% less likely to belong to a gym,

4.7% more likely to fly domestic past yr.
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.6% or 407,032 of USA DMA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 3.9% more likely to look up D-
I-Y advice online, 20.2% less likely to always vote in local elections, 10.9% less likely to belong to a gym,
9.7% less likely to fly domestic past yr.
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Top-20 past 30-days Online Lifestyle Activites: Adults 35 - 64

18.3%
139.99

P

Z

.7% or 870,587 of USA DMA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 3.5% more likely to look up
D-1-Y advice online, 16.2% less likely to always vote in local elections, 8.9% less likely to belong to a gym,
4.3% more likely to fly domestic past yr.
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P18+
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yr., 4.1% less likely to smoke cigarettes.

.7% or 1,975,763 of USA DMA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 4.6% less likely to use
QSRs past mo., 1.2% more likely to use Sit-Down Restaurants past mo., 13.1% less likely to use Casinos past
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WEST PALW BEACH, FL

Past 30-days QSR Users: Adults 25 - 54
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27.1% more likely to smoke cigarettes.

.6% or 809,933 of USA DMA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are .4% more likely to use QSRs
past mo., 3.5% less likely to use Sit-Down Restaurants past mo., 19.2% less likely to use Casinos past yr.,
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3 times 12.3%
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Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

16.3%

15.9%

HUSA

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Ii

Coffee  mmian  Wings/ Bagel/ Steskhouse Upsaale Seafood
Mouse / Burgers/  Donut/
Coftee par

viza  mexion  Chinese

wwho Live in the WEST PALM BEACH-BOCA RATON, FL, DMA musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Live in the WEST PALM BEACH BOCA RATON, Fl,... 28.8%

o R 25.4%

Past 12 months Casino Activities: Adults 25 - 54

30.2%

£33

Casinos visited past 12 months: Yes

mUSA

Used Past 30-days: Adults 25 - 54

Marijuana / Cannabis Cigarettes
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14.7% more likely to smoke cigarettes.

.6% or 402,901 of USA DMA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 6.% more likely to use QSRs
past mo., .3% more likely to use Sit-Down Restaurants past mo., 27.2% less likely to use Casinos past yr.,

Past 30-days QSR Users: Women 25 - 54
T
-

1time

2times

3 times

4 times

5 times

6-9times

10 times or more

# who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA muUsA

Avg. Monthly QSR Meals:

86.0%
e R -+ HEE

Total Munthly QSR Users:

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
€

1time

18.0%

2 times

16.5%
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4 times 8.9%
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e

Drank Past 30-days: Women 25 - 54
Uauor
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# who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA musa

USA Projection Scarborough R2 2026: Aug25-1ul26 Qual intab

Top-10 Cuisines: Women 25 - 54
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Past 12 months Casino Activities: Women 25 - 54
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55%
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Used Past 30-days: Women 25 - 54
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—

Marijuana / Cannabis Cigarettes

wwho Live in the WEST PALM BEACHBOCA RATON, FL, DMA



more likely to smoke cigarettes.

.6% or 407,032 of USA DMA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 5.2% less likely to use QSRs past
mo., 7.1% less likely to use Sit-Down Restaurants past mo., 11.9% less likely to use Casinos past yr., 38.5%

Past 30-days QSR Users: Men 25 - 54

o]
1‘0.

1time

2times

3 times

4 times
5 times
6-9times

10 times or more
# who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Total Monthly QSR Users:
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e
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Avg. Monthly QSR Meals:

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
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Used Past 30-days: Men 25 - 54

Marijuana / Cannabis Cigarettes
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11.8% more likely to smoke cigarettes.

.7% or 870,587 of USA DMA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 1.8% more likely to use QSRs
past mo., 1.2% more likely to use Sit-Down Restaurants past mo., 17.2% less likely to use Casinos past yr.,

Past 30-days QSR Users: Adults 35 - 64
= |
‘ = 13.4%

# who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
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3 times

4 times
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P18+

7% or 1,975,763 of USA DMA Adults 18 or older Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 19.7% less likely to have a
401K, 3.1% less likely to have an Auto Loan, 4.7% less likely to Invest/Trade Stocks Online, 2.7% more likely to
pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options o
17.0%

15.6%
37,860,200 13.9%
3 11.1%
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8.0%
156,4: 7.9%
20,353,3]

7.5%
# who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Mutual Funds

Money Market Funds
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Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

WUSA

Financial Services Has and/or Uses: Adults 18 or older
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Professional Services Used*: Adults 18 or older

Tax Preparation Service 19.6%
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.6% or 809,933 of USA DMA Adults 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 18.1% less likely to have a 401K,
32.2% less likely to have an Auto Loan, 5.% less likely to Invest/Trade Stocks Online, 13.7% more likely to pay
with their Debit Card.

Investments Owned: Adults 25 - 54

o i ki ‘
34,31‘.2,.61-1 : 15:3%
85,99 10.6%
-
EYETTNIET] 10.6%
el

T 98%

6.9%
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Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 25 - 54
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'E'Past 3-Months Payment Methods Used: Adults 25 - 54
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= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA



o s WEST PALMBEACH, FL
q% 2 _T'_: e

Y.

.6% or 402,901 of USA DMA Women 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 28.% less likely to have a 401K,
27.4% less likely to have an Auto Loan, 21.7% more likely to Invest/Trade Stocks Online, 13.8% more likely to
pay with their Debit Card.

ﬁ Investments Owned: Women 25 - 54
by & | - -
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Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan

47.6%
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= M25-54

.6% or 407,032 of USA DMA Men 25 - 54 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 9.8% less likely to have a 401K,
37.% less likely to have an Auto Loan, 17.5% less likely to Invest/Trade Stocks Online, 13.5% more likely to pay
with their Debit Card.

ﬁ Investments Owned Men 25 -54
e ¢ )

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
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Financial Services Has and/or Uses: Men 25 - 54
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7% or 870,587 of USA DMA Adults 35 - 64 Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA are 11.6% less likely to have a 401K,
5.7% less likely to have an Auto Loan, 4.% less likely to Invest/Trade Stocks Online, 8.1% more likely to pay
with their Debit Card.

mﬁ Alnvestments Owned: Adults 35 - 64 Financial Services Has and/or Uses: Adults 35 - 64

401K Plan

71,350,786 54.0%

IRA (Individual Retirement Account)
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Professional Services Used*: Adults 35 - 64 B\ Past 3-Months Payment Methods Used: Adults 35 - 64
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Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 3 days, 3 hours, 9
minutes and 33 seconds each week with All Forms of Media.

76.4% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 8 hours and 13 minutes each
week listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.

Weekly
Reach %:
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Adults 18 or older

concurrent
usage - 56.2%
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Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 15 hours, 41
minutes and 6 seconds each week with All Forms of Media.

73.2% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 8 hours and 31 minutes each week
listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

o>
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Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 18 hours, 16
minutes and 6 seconds each week with All Forms of Media.

73.6% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 9 hours and 6 minutes each wee
listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

Weekly
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Avg. H:M:5/week with All Forms of Media:
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Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 13 hours, 4
minutes and 12 seconds each week with All Forms of Media.

72.9% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 7 hours and 57 minutes each week
listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 20 hours, 47
minutes and 31 seconds each week with All Forms of Media.

79.9% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 8 hours and 43 minutes each week
listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.
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Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 11 hours, 9
minutes and 10 seconds each week with All Forms of Ad-Supported Media.

74.3% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 7 hours and 51 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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=2 WEST PALM BEACH. FL Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 1 days, 19 hours, 9

AR 1 T minutes and 21 seconds each week with All Forms of Ad-Supported Media.

71.7% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 8 hours and 2 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 0 hours, 2
minutes and 2 seconds each week with All Forms of Ad-Supported Media.

71.4% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 8 hours and 26 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supported Media.
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| Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 1 days, 16 hours, 3

minutes and 1 seconds each week with All Forms of Ad-Supported Media.
71.8% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 7 hours and 38 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.7% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 2 days, 0 hours, 46
minutes and 55 seconds each week with All Forms of Ad-Supported Media.

77.9% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an avg. of 8 hours and 23 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.
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I Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 8
hours and 27 minutes each day with All Forms of Ad-Supported Media. 74.3% listen to Local AM/FM
Radio for an avg. of 67.3 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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I Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 6 hours
and 9 minutes each day with All Forms of Ad-Supported Media. 71.7% listen to Local AM/FM Radio

for an avg. of 69. minutes/day. (Local Radio delivers 13.4% of Time with Ad-Supported Media.)
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I Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 6
hours and 51 minutes each day with All Forms of Ad-Supported Media. 71.4% listen to Local AM/FM
Radio for an avg. of 72.3 minutes/day. (Local Radio delivers 12.5% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Men 25 - 54

{Average week]
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Instagram
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I Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 5 hours

and 43 minutes each day with All Forms of Ad-Supported Media. 71.8% listen to Local AM/FM Radio
for an avg. of 65.4 minutes/day.

(Local Radio delivers 13.7% of Time with Ad-Supported Media.)
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I Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an average of 6 hours
and 58 minutes each day with All Forms of Ad-Supported Media. 77.9% listen to Local AM/FM Radio
for an avg. of 72. minutes/day. (Local Radio delivers 13.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Avg. Week AII Audlo (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

TV Music Channels
All Others

Amazon Music
Apple Music
Pandora
Audiobooks
iHeartRadio

1,468,725 or 74.3% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 67.3 minutes every day representing
40.7% of all time spent daily with Ad-Supported Audio.
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580,459 or 71.7% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 69. minutes every day representing 32.9% of
all time spent daily with Ad-Supported Audio.
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287,688 or 71.4% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 72.3 minutes every day representing
33.4% of all time spent daily with Ad-Supported Audio.
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Avg. Week AII Audlo {Persans & % Reach): Men 25-54

292,427 or 71.8% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to
Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day representing 31.4% of
all time spent daily with Ad-Supported Audio.
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Avg. Week AII Audlo (Persons & % Reach): Adults 35 - 64
Loca Ava/ev Rk —— VT

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

% Time Spent:

678,488 or 77.9% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 72. minutes every day representing 37.% of
all time spent daily with Ad-Supported Audio.

et % o Spotify Pandora
SiriusXM mm SiriusXm . o
s i 2.3 19.3 16.7 Podcasts Spotify SiriusXM
YouTube Music m : 28.8 212 19.0
TV Music Channels Mm Amazon TV Music
Owned Music mm Avg. Hours+Minutes/day with Music Channels . Amazo Al
Audio: Adults 35 - 64 15.0 139 YouTube n
Pandora mm Podcasts Music Music Music

Amazon Music

All Others

A 0%

Local AM/FM

24.5

Local AM/FM

16.9

TV Music

13.7

12.3

Apple Music = 3 . .

: I . - orp— Radio YouTube Music Radio CHBIREISNN  Pandora
iHeartRadio  FSHARFTH " s 5% EAADERIH L 74.7 201 74.5 133 des
Audiobooks IR i 2.8 :

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

W USA

® who Live in the WEST PALM BEACH-BOCA RATON,

FL, DMA

W USA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 35 - 64

Local AM/FM Radio
Podcasts

Toral Persons:

B T T

i I : n
] E § EEREEREEEREEEREE
LS

38.8%]

4

. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

s chann SRS SO e
" Podcasts YouTube Music
vouTub e TR SR e L Podcasts
Pand ‘27 b s >
rangom lmm— g2
soorty ST P [
Al Others m Avg. HW:;M,Z"*”{;,ZWM Ad- m TV Music | Amazon YouTube Amazo
Suj Audio: A 35-64 -
Amazon Music m E ipport: lio: Adu M Pa:;g’a Channels Music "::5('; Spotify n Music
iHeartRadio GEEEITH BT dana : 14.0 128 : 10.7
g R s
4 - : All Sir : All
Audiobooks 0.0% ) iHeart | A% | > TV Music
_ 0.04% who Live in the WEST usA G Local AM/FM Radio Spotify Radio | Othe | iu Local AM/FM Radio Channels Other
owned Music iy §:0% PALMBEACHBOCA (0.0 | 72.0 151 83 69.0 13.7 S~
> 0.0% RATON, AL, DMA .
u who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA W USA u who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA
USA USA Projection Scarborough R2 2026: Aug25-Jul26 Qual Intab 2,542 Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved. for Anything _



1,468,725 or 74.3% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 67.3 minutes every day representing
40.7% of all time spent daily with Ad-Supported Audio.
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all time spent daily with Ad-Supported Audio.

580,459 or 71.7% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 69. minutes every day representing 32.9% of

73.4%

Weekly 71.7%
Reach %

% of Weel
Time Spen
Ad-Suppo
Audio

32.5%
30.1%

20.2%

16.6% 17.0%

Weekly
Total
Persons
Reached: =535 259 99,494,736 244,150 44,088,795 163,389 20,002,789 96,112 12, sos 863 134,259 23,088,337 111,900 13,914,980
Local AM/FM Podcasts YouTube Music Spotify TV Music Pandora Amazon Music
fiverage Radio Channels

Daily Mi

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

"Share of Ad-Supported Audio”

76,094 8,955,388

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 54

who Live in the WEST
PALM BEACH-BOCA
RATON, FL, DMA

8.4% 8.1%

11.9% s
o 9.5% 10.3%  g.a%
(]
8.9%
] o B e
: Ee

i |~ ]
67,751 10,985,316 52,775 5,294,196 16,174 1,957,137
All Others iHeartRadio SiriusXm

6.5%

3.9%

4.9% S 1.4%

e he WIST RN oo SECARERIL L TGon, Fscriny [1Em S

USA USA Projection Scarborough R2 2026: Aug25-Jul26 Qual Intab 2,542  Scarborough R2 2026: Jan25-Jul26  USA Projection  Scarborough R2 2026: Jan25-Jul26 ~ Qual Intab 24,329

® Share of Everything
S"e'h.al for Anything _ =




287,688 or 71.4% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 72.3 minutes every day representing
33.4% of all time spent daily with Ad-Supported Audio.
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292,427 or 71.8% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to
Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day representing 31.4% of
all time spent daily with Ad-Supported Audio.
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678,488 or 77.9% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 72. minutes every day representing 37.% of
all time spent daily with Ad-Supported Audio.
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1,468,725 or 74.3% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic
Rock, Pop Contemporary Hit Radio, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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580,459 or 71.7% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Rock, Classic Hits, and Urban AC.
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287,688 or 71.4% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Urban AC, Classic Rock, and Classic Hits.
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292,427 or 71.8% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Rock, Classic Hits, and Country.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64

{average week)
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678,488 or 77.9% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,
Pop Contemporary Hit Radio, and Country.
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Avg. Week AH Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

Amazon Prime/IMDb/FireTV
YouTube Video

Roku + The Roku Channel
AppleTV+,fubo,Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Disney+

Paramount+

Peacock

Premium Cable TV Networks

1,249,493 or 63.2% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations for an average of 92.9 minutes every day representing 26.4%
of all time spent daily with Ad-Supported Video.
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Avg. Week AH Video (Persons & % Reach): Adults 25 - 54

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
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TikTok

Roku + The Roku Channel
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Peacock

Paramount+

Premium Cable TV Networks

419,039 or 51.7% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations for an average of 40.4 minutes every day representing 24.4% of all
time spent daily with Ad-Supported Video.
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204,713 or 50.8% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations for an average of 45.2 minutes every day representing 25.7%
of all time spent daily with Ad-Supported Video.
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214,328 or 52.7% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations for an average of 35.8 minutes every day representing 23.1% of all
time spent daily with Ad-Supported Video.
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519,408 or 59.7% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations for an average of 60.8 minutes every day representing 24.8% of all
time spent daily with Ad-Supported Video.
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1,249,493 or 63.2% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations for an average of 92.9 minutes every day representing 26.4%
of all time spent daily with Ad-Supported Video.
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WESTFI!HB!I“‘H 419,039 or 51.7% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch

P P25-54 Ad-Supported Local TV Stations for an average of 40.4 minutes every day representing 24.4% of all
e time spent daily with Ad-Supported Video.
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204,713 or 50.8% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations for an average of 45.2 minutes every day representing 25.7%
of all time spent daily with Ad-Supported Video.
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214,328 or 52.7% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch

Ad-Supported Local TV Stations for an average of 35.8 minutes every day representing 23.1% of all
time spent daily with Ad-Supported Video.
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519,408 or 59.7% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations for an average of 60.8 minutes every day representing 24.8% of all
time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week]

1,249,493 or 63.2% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 54

(average week)
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419,039 or 51.7% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and Movies.
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204,713 or 50.8% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Comedies, Game Shows, and Local News - Late.

Local TV Station Programs (Persons & % Reach): Women 25 - 54

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Local TV Station Programs (Persons & % Reach): Men 25 54

(average week)
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| 214,328 or 52.7% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch

Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Game Shows, Local
News - Evening, Movies, and Local News - Morning.
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519,408 or 59.7% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and Movies.
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| 1,482,705 or 75.% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
use Ad-Supported Social Media for an average of 152.1 minutes every day representing 25.7% of all
time spent daily with Ad-Supported Digital Media.

Avg. Week All D.rg:tal (Persons & % Reach): Adults 18 or older

Avg Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 651,942 or 80.5% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Social Media for an average of 172.7 minutes every day representing 32.3% of all time
spent daily with Ad-Supported Digital Media.
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Ad-Supported Social Media for an average of 191.2 minutes every day representing 34.5% of all time
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| 293,701 or 72.2% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use Ad-
Supported Social Media for an average of 152.5 minutes every day representing 29.7% of all time
spent daily with Ad-Supported Digital Media.
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[ 1,482,705 or 75.% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
use Ad-Supported Facebook for an average of 59.4 minutes every day representing 39.1% of all time
spent daily with Ad-Supported Social Media.
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[ 622,022 or 76.8% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 60.3 minutes every day representing 35.2% of all time
spent daily with Ad-Supported Social Media.
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[ 337,313 or 83.7% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 68.5 minutes every day representing 34.3% of all time

spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with all
Social Media: Women 25 - 54

Blogs/Message Boards (read...

tumblir

2 555 3051 |

4.9%
4.5%

who Live in the WEST
PALM BEACH-BOCA
RATON, AL, DMA

W USA

# who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

% Time Spent:

Facebook
66.1

Instagram
52.1

YouTub
e Video

Pintere

Reddit
10.8

LinkedIn

TikTok
23.4

Blogs/

16.0 7.6

Facebook
51.5

Instagram
40.4

YouTube
Video
20.5

TikTok
19.4

Snap
chat
Pinterest : 65
12.0

LinkedIn
93

¥ who Live in the WEST PALM BEACH-BOCA RATON,

FL, DMA

mUSA

Avg. Week Ad-Supported chial Media (Persons & % Reach): Women 25 - 54

Facebook
Instagram
TikTok
YouTube Video
Pinterest
LinkedIn
Reddit
Snapchat
WhatsApp

B —— U
iesat o

B —

B I — O
PERTTRT ——

P —

RN — L
PR ——

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Women 25

54

Others(Rumble, Threads, .. mw&z_

Blogs/Message Boards (read...
tumblr

USA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. LLC. All rights reserved.

252220 eo%
. 4. 596 PALM BEACH-BOCA
RATON, fL,

DMA
¥ who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
Scarborough R2 2026: Aug25-Jul26 Qual intab

21.6%
who Live in the WEST

W USA
2,542

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

® Time spent:

31.8%

11.6%

0 M S Mo ™ o =
SEFRPFRFIIT TS

Facebook
68.5

TikTok
234

Instagram
41.5

Linke | Blog

Pinterest din

10.7

1.2

YouTube

Video
17.0

Snapchat
8.7

Reddit
5.8

Facebook
53.0

Instagram

30.1

TikTok
19.4

YouTube Video
21.0

Linked|
n...
Pinterest
11.2
Red...

Snapchat
7.3

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

mUSA

Share of Everythlng



[ 284,709 or 69.9% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 33.8% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Socml Med:a (Persons & % Reach): Adults 35 - 64

[ 666,109 or 76.5% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 52.5 minutes every day representing 35.9% of all time
spent daily with Ad-Supported Social Media.
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1,482,705 or 75.% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
use Ad-Supported Facebook for an average of 59.4 minutes every day representing 39.1% of all time
spent daily with Ad-Supported Social Media.
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622,022 or 76.8% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 60.3 minutes every day representing 35.2% of all time
spent daily with Ad-Supported Social Media.
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337,313 or 83.7% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use
Ad-Supported Facebook for an average of 68.5 minutes every day representing 34.3% of all time
spent daily with Ad-Supported Social Media.
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284,709 or 69.9% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use Ad-

Supported Facebook for an average of 48.3 minutes every day representing 33.8% of all time spent
daily with Ad-Supported Social Media.
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666,109 or 76.5% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA use

Ad-Supported Facebook for an average of 52.5 minutes every day representing 35.9% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 35 - 64
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 123,556;
Local Radio: 92,648; Social Media: 88,897; Non-Prem. Cable: 46,822; Local TV: 40,080
reaching Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Local Radio: 37,191; Social Media: 36,261; Non-Prem. Cable: 15,344; Local TV: 12,449

P25 54 M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 45,388;
reaching Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,965;
Social Media: 21,368; Local Radio: 18,431; Non-Prem. Cable: 8,253; Local TV: 6,689
reaching Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the WEST PALM BEACH-BOCA
RATON, FL, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 20,154,
Local Radio: 18,615; Social Media: 14,837; Non-Prem. Cable: 6,852; Local TV: 5,598
reaching Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 51,570;
Local Radio: 43,439; Social Media: 38,195; Non-Prem. Cable: 18,874; Local TV: 15,902
reaching Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA.
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1,736,736 or 87.9% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
spend an average of 50.2 minutes per day driving, seeing Billboards and Signs. 62.1% Listen to Local
Radio Stations Out-of-Home for an average of 40.8 minutes/day

Top-13 Out-of -Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 25 - 54

(average week]
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Drug Stores
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Movie Theaters
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» who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

673,443 or 83.1% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend

an average of 59.1 minutes per day driving, seeing Billboards and Signs. 63.1% Listen to Local Radio

Stations Out-of-Home for an average of 48.8 minutes/day.

nt: [Average Day,

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Billboards & Signs (Weekly
Drivers)
59.1

AM/FM Radio
517

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
224 l 20.2

Grocery
1 Restaurants | Stores
& Bars 11.9
17.2

Podcasts

YouTube
Music...

Movie »
Theaters Retail
143 Stor...

Billboards & Signs (Weekly
Drivers)
52.9

AM/FM Radio
47.8

Walking in Towns,
Cities, Downtown
Areas
222

Grocery

Stores.
11.1

GEET
Stor...

YouTube
Music...

Shopping Malls

21.2

Podcasts
9.6

Spotify
6.0

Gas Dr
SR u...

mUSA

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

m USA

Top-13 Ad-Supported Out-of—Home Media (Persons & % Reach): Adults 25 - 54

(Averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Retail Stores

Movie Theaters

TV Music Channels

Health Clubs/Gyms

USsA usA Projectmn

Totol Persons:

_nu
_B-

| S —— 7,
T S T
DY —
CEIND S—V
A Y

Adults

. —
usage %:

who Live in the WEST
A R
0.2 L6 RATON, FL, DMA

o who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
Scarborough R2 2026: Aug25-Jul26 Qual Intab

Supported Out-of-Home Media:

(135 ]
Avg. Hours+Minutes/day with Ad- M 59.1

# Time Spent: (Averoge Day,

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

7.7%

Billboards & Signs (Weekly
Drivers)

25-54

AM/EM Radio
0.3% 48.8

‘Walking in Towns,

Cities, Downtown
Areas Shopping Malls
224 20.2

Mo
Theaters Podcasts
14.3 13.4

Health
Clubs/Gyms
19.1

Stores
Restaurants &  Grocery | /-9
Bars Stores
17.2 1.9 | ™.

Billboards & Signs (Weekly
Drivers)
52.9

AM/FM Radio
43.8

Walking in Towns,
Cities, Downtown
Areas
222

Health Movie
Clubs/Gyms Theaters
17.6 143

Shopping Malls

21.2

Grocery
Stores
11.1

Retail
Stores

Restaurants & Podca
Bars sts
16.4 8.9

7.9

B USA
2,542

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

HUSA

® Share of Everything

- for

Anything _




Top-13 Out-of -Home Medm (Persons & % Reach): Women 25 - 54

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores
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Retail Stores

TV Music Channels
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PALM BEACH-BOCA
RATON, FL, DMA

» who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

Avg. Hours+Minutes/day with Out-
of-Home Media: Women 25 - 54 m

Cogex: _
Usage %:

340,705 or 84.6% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
spend an average of 47.8 minutes per day driving, seeing Billboards and Signs. 62.5% Listen to Local
Radio Stations Out-of-Home for an average of 47.9 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Top-13 Out-of -Home Medm (Persons & % Reach): Men 25-54

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...
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Retail Stores.
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» who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

who Live in the WEST
PALM BEACH-BOCA
RATON, FL, DMA

mUSA

r: (Average Day)

332,738 or 81.7% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend
an average of 70.3 minutes per day driving, seeing Billboards and Signs. 63.8% Listen to Local Radio
Stations Out-of-Home for an average of 49.1 minutes/day.
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Top-13 Out-of -Home Medm (Persons & % Reach): Adults 35 - 64

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

YouTube Music

Retail Stores.

Total Persons:

Usoge %:
who Live in the WEST
PALM BEACH-BOCA
RATON, FL, DMA

izl 1158

» who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Avg. Hours+Minutes/day with Out- m
of-Home Media:

781,575 or 89.8% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend
an average of 52.1 minutes per day driving, seeing Billboards and Signs. 68.1% Listen to Local Radio
Stations Out-of-Home for an average of 49.5 minutes/day.

nt: [Average Day,

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Billboards & Signs (Weekly Drivers)
52.1

Adults 35 - 64 m

AM/FM Radio
514

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
203 185

Grocery

Stores
SiriusXmM 6 88
15.0 }
| YouTube Spotif
Music... L=
; Retail i
Stor...

Billboards & Signs (Weekly
Drivers)
53.2

AM/FM Radio
51.2

Walking in Towns,
Cities, Downtown

Areas Shopping Malls
213 17.9

Restaurants
& Bars
16.2

SiriusXM YouTube
13.8 Music...

mUSA

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

m USA

Top-13 Ad—Sug@rted Out-of—Home Media (Persons & % Reach): Adults 35 - 64

(Averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

Retail Stores

Movie Theaters

TV Music Channels

YouTube Music

USsA usA Projectmn

Totol Persons:

B R R
R ———
_M
-m

2055 08

. _

who Live in the WEST
RS N B
= RATON, AL, DMA

PED B

o who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
Scarborough R2 2026: Aug25-Jul26 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 35 - 64

% Time Spent: (Averoge Day,

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

5.6%

Billboards & Signs (Weekly
Drivers)
52.1

4.0%

]
37.5% m

e AM/EM Radio
0.3% 495

Walking in Towns,
Cities, Downtown
Areas Shopping Malls
203 18.5

Grocery
Podcasts Stores
11.0 8.8

Retail G
Stores =
Restaurants | ube | 7.0 5.

YouT

& Bars Music

14.4 82 ... | Dr.

Billboards & Signs (Weekly
Drivers)
53.2

AM/FM Radio
47.4

Walking in Towns,
Cities, Downtown
Areas Shopping Malls

17.9

Grocery
Stores Podcasts
9.2 8.9

YouTub G
e Music @S
Store 6.6 =
Theaters s

14.1 8.0 VA S D2

Retail
Movie

B USA
2,542

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

HUSA
® Share of Everything

- for Anything _




1,736,736 or 87.9% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend
P18+ an average of 50.2 minutes per day driving, seeing Billboards and Signs representing 37.6% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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673,443 or 83.1% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an
average of 59.1 minutes per day driving, seeing Billboards and Signs representing 33.4% of all Time Spent
with Ad-Supported Out-of-Home Media.
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340,705 or 84.6% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an

average of 47.8 minutes per day driving, seeing Billboards and Signs representing 30.% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Women 25 - 54
Weekly
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332,738 or 81.7% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an
average of 70.3 minutes per day driving, seeing Billboards and Signs representing 35.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
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781,575 or 89.8% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA spend an

average of 52.1 minutes per day driving, seeing Billboards and Signs representing 34.4% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 35 - 64
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462,497 or 23.4% of Adults 18 or older who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing
31.4% of all time spent da]ly with All forms of Print Media.
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Direct Mail Advertising (exdluding Catalogs)
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191,515 or 23.6% of Adults 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 30.8%
of all time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54
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66,303 or 16.5% of Women 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 26.1%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Women 25 - 54
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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New York Times (Daily+Sunday)

New York Times (Daily)
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128,577 or 31.6% of Men 25 - 54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.1 minutes every day representing
33.9% of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54

‘who Live in the WEST PALM
BEACH-BOCA RATON, FL, DMA

'2.3‘3%

# who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA mUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

MNew York Times Local Daily
(Daily+Sunday) Newspaper(s) (Daily
125 116

New York Times
(Sunday)

e USA Today [Daity}

143 Wall Street Journal
{Daily)
8.0

Direct Mail
Advertising
(excluding

: s Catalogs)
Local Daily Local Daity o

Newspaper(s) Newspaper(s)
(Sunday) (Daily+Sunday)
14.5 13.1 Magazin...

Local Daily
New York Times Newspaper(s)
(Daily+Sunday) {(Sunday)
11 10.5

New York Times (Sunday)

Local Daily
Newspaper(s) Local Daily
(Daily+Sunday) Newspaper(s)
9.6 (Daity
86

USA Today [Daily)
1.7

Catalogs
(excluding 32
Magazines Catalogs)

94 6.8 Al Local...

w who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Men 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

USA Projection

Totof persans:

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Men 25 - 54

who Live in the WEST PALM
BEACH-BOCA RATON, FL, DMA

P i 33
2.5
e B8
0.0%
® who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA ®USA
Scarborough R2 2026: Aug25-lul26

USA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Men 25 - 54

Local Daily
New York Times Newspaper(s)
{Sunday) USA Today (Daily) (Daily+Sunday)
147 143 13.1

New York Times
{Daily+Sunday)
125

Direct Mail
Advertisin
g
WallStreet | (excluding
Journal (Daily) | Catalogs)
8.0 6.6

Local Daily Local Daily

Newspaper(s) e
(Sunday) i Times (Daily)
145 X 10.3 Magaz

New York

New York Times.
(Daily)
9.9
Hew York Times
(Sunday)
12.3

Wall Street
Joumal (Daily)

Magarines
9.4

Local Daily
Newspaper(s) Local Daily Newspaper(s) (excluding
USA Today (Daily) (Sunday) (Daily Catalogs)
117 10.5 86 68

Quaol Intob 2,542

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

= USA

® Share of Everything
for Anything ;

soefa.ai



190,738 or 21.9% of Adults 35 - 64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 30.7%
of all time spent daily with All forms of Print Media.

Avg. Week All Prmt Medm (Persons & % Reach): Adults 35 - 64
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-""' 7

# who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

‘who Live in the WEST PALM
BEACH-BOCA RATON, FI, DMA

mUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

5 jon L o
3 ho 3 -y " N =
C i o ke e e

o8
R

Magazines
9.5

Local Daily
Newspaper(s) (Sunday)
95

Wall Sureet Journal
(Daily)
99

USA Today (Daily)
8.0

Direct Mail
Advertising New York Times
(excluding Catalogs) (Sunday)
7.1 69

New York
Times
(DailysSunday | New York
) Times (Daily)
6.6 6.3

Catalogs
4.4

New York Times.
{Sunday)
9.2

Local Daity
Newspaperis) Wall Street Journal
{Sunday) (Daily)
10.8 9.0

Local Daily
Nemm:;m {Daily

Magazines

New York Times
{Daily+Sunday)

USA Taday (Daily}
8.4

New York Times
(Daily)
7.0

Direct Mail
Advertising (exchuding
Catalogs)

69

Catalogs
81 3.3

w who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

USA Projection

Totof persans:

e

(a0l Er A
P 38
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 - 64

who Live in the WEST PALM
BEACH-BOCA RATON, FL, DMA

mUSA

Quaol Intob 2,542

®
= ) -

Avg.

Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

37,74

10.0%

USA Today (Daily)
80

Lacal Daily
Wall Street Journal | pewspaper(s)

(Daily) {Sunday)
2 a5

Direct Mail Advertising
{excluding Catalogs)

Local Daily
Newspaper(s)
Magazines (Daity+sunday)
9.5 8.7

New York Times
(Sunday)
69

Local Daity
Newspaper(s) [Daily
749

New York Times
(DailysSunday)
71 6.6

Hew York Times
(Daily)
6.3

New York Times (Sunday)
9.2

Local Daily
Newspaper(s)
(Sunday)
10.8

Wall Street Journal (Daily)
9.0

Local Daily
Newspaper(s)
(Daily+Sunday)

9.8 87

Local Daily Newspaper(s)
(Daity

USA Today [Daily)
84

Magazines
8.2

New York Times
(Daily+Sunday)
e Direct

Mail
Advertisin

Catalogs)

New York Times (Daily)
7.0 6.9

= who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA

soefa.ai

= USA

® Share of Everything
for Anything é



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
(Shopped/Visited/Bought past 3mos Due to Ads on %)

107,627,682 : 39.4%
97,147,983 .35.5%

79,721,i45 29.2%

63,613,649 23.3%

38,540,893 14.1%

39,794,254 14.6%

42,211,399 15.4%

Local AM/FM Radio

42,794,598 15.7%

Podcasts
Audio Streaming Services
Newspapers

Billboards

33,734,461 12.3%

29,150,779 10.7%

USA

29,788,977 10.9%

27,510,825 10.1%
® P18+ who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Jul26  Qualintab: 24329 f' * Share of Everything
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"Advertising Actions"

P25-54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Sl
Wekisies
Direct Mail
Broadzast, Cable, & Sat TV

Video Streaming Services

24,293,124

=]
-

Local AM/FM Radio

21,966,767 16.2%

Podcasts 21,689,702 16.0%

Audio Streaming Services 17,908,745 AR5

Cable TV Networks pfespses 11.8%

Billboards 16.475:150 12.2%

USA

Local Broadcast TV 15,385,815 11.3%

Newspapers T 2 o

B P25-54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P25-54 USA %gERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Jul26  Qual Intab: 110 f‘ * share of Everything
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"Advertising Actions"

W25-54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 33,359,881 49.7%
Websites 94,220.457 36.1%
Direct Mail

18,390,965 27.4%

Broadcast, Cable, & Sat TV 12,823,855 19.1%

Video Streaming Services 12.245,454 T

Local AM/FM Radio

9,793,699 14.6%

Podcasts 10,364,647 15.4%

Cable TV Networks 6,706,936 10.0%

Audio Streaming Services SRR, 13.7%

Billboards S e

USA
Local Broadcast TV 6.016,245 9.0%

Newspapers S =

 W25-54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B W25-54 USA QVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Jul26  Qual Intab: 649 f‘ * share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. S 0 e a . al for Anything o



"Advertising Actions"

M25-54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 36,958,322 37.6%
Websites 34.038.131 34.6%
Direct Mail

27,714,275 28.2%

Broadcast, Cable, & SatTV grpmsren 23.4%

Video Streaming Services

16,256,664 16.5%

15,655,558 15.9%

Local AM/FM Radio

Podcasts 14519.204

Audio Streaming Services

11,626,631 11.8%

Cable TV Networks 14,174,839 14.4%
Newspapers 11,001,022 11.2%
Local Broadcast TV 14,115,231 14.4%
Billboards

11,186,219 11.4%
B M25-54 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-/ul26  Qual Intab: 6580 f‘ * share of Everything
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|5 WEST PALM BEACH, FL

"Advertising Actions"

P35-64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 55,983,981 42.3%
Websites 47,728,086 36.1%
Direct Mail

35,958,990 27.2%

Broadcast, Cable, &SatTV ghpyrers 23.6%

Local AM/FM Radio

23,715,523 17.9% |

Video Streaming Services 21.373.650 reon

Cable TV Networks
Local Broadcast TV
Podcasts

17,524,832 13.3%

Audio Streaming Services

14,964,175 11.3%

13,293,478 10.1%
W P35-64 who Live in the WEST PALM BEACH-BOCA RATON, FL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Jul26  Qual Intab: 12406 f‘ * share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved S 0 e a . al for Anything o
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